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PROFESSIONAL SUMMARY
Digital marketing specialist with hands-on experience in SEO, paid search and social advertising, email automation, and web strategy across healthcare and B2B manufacturing brands. Built one company's search presence from the ground up and grew another's organic reach 15%. Google- and HubSpot-certified in Digital Marketing, Data Analytics, and AI. Air Force veteran (Technical Sergeant) with eight years leading teams and delivering measurable results.
CERTIFICATIONS
1. Google Professional Certificates: Digital Marketing & E-commerce  •  Data Analytics  •  AI, Google / Coursera, 2026
1. Inbound Marketing Certification — HubSpot Academy, 2026
1. SEO Toolkit Course, Semrush Academy, 2026   •   Graphic Design Essentials, Canva Design School, 2026
PROFESSIONAL EXPERIENCE
Marketing Coordinator  |  Wrought Washer Manufacturing, Milwaukee, WI	May 2026 – Present
1. SEO from the ground up: As the company’s sole marketing function, built its organic search presence from zero with Google Search Console and Semrush, raising the site’s SEO audit score from 30/100 to 85/100.
1. Organic growth: Drove 62,000 organic search impressions and 730+ clicks in a single month, achieving a page-one average search position of 8.9.
1. AEO: Implemented answer engine optimization to position site content for visibility in AI-powered search results.
1. Web design: Redesigned company websites in WordPress and Wix to modernize branding and improve navigation and lead capture.
1. Social & content: Manage the company LinkedIn presence, growing impressions 362% and engagement 1,400%+ in one quarter; produce original photography, videography, and designs in Illustrator, Canva, and CapCut.
1. Paid search (Google Ads): Cut CPL from $115 to $92 via negative keywords, driving 38 conversions in Q2 and a 12% MoM lift in buyer inquiries on a $4,000/month budget.
1. LinkedIn Ads: Captured 18 targeted leads/month from engineers, procurement, and plant managers via Lead Gen Forms, holding a $110 CPL on $2,500/month — within the $100–$150 benchmark.
Marketing Coordinator (Remote)  |  Tessa Lee Libby Treatment Center, Washington, ME	Jan 2026 – Present
1. Social media growth: Grew the facility’s organic reach 15% by managing daily engagement across Facebook and Instagram and cultivating a “stigma-free” digital community.
1. SEO: Refined local SEO strategy using Semrush, optimizing regional directory listings and implementing medical schema markup to strengthen local search visibility.
1. Email automation: Built and automated a multi-tier partner newsletter in Mailchimp, delivering monthly clinical outcomes and facility updates to a network of healthcare providers.
1. Web strategy: Managed a comprehensive WordPress site architecture overhaul that prioritized crisis-resource accessibility and improved user experience.
Veterans Service Representative  |  The American Legion, Milwaukee, WI	Oct 2021 – Jul 2023
1. Monitored SEO/SEM performance for veteran outreach; helped organize 50+ events and guided thousands of veterans through state and federal benefit programs.
Technical Sergeant, Aircraft Maintenance & Training Leadership  |  U.S. Air Force (Seymour Johnson AFB, NC; RAF Lakenheath, UK)	Nov 2013 – Oct 2021
1. Directed training for 100+ personnel, improving compliance audit scores by 20%; rewrote technical documentation and training materials, translating complex requirements into clear, usable content.
1. Led a team of 30, overseeing 40,000+ maintenance actions and a 400-flight-hour inspection of 24 aircraft valued at $54M+; Airman Leadership School Distinguished Graduate, Air Force Commendation Medal.
EDUCATION
B.A., Business Marketing  |  University of Wisconsin–Milwaukee	Expected 2027
A.A.S., Aviation Maintenance Technology  |  Community College of the Air Force	2016
SKILLS
1. SEO, SEM & Paid Media: Semrush, Google Search Console, Google Ads, LinkedIn Ads, local SEO, schema markup, AEO
1. Analytics, Data & AI: Google Analytics, Excel / Google Sheets, SQL, Tableau, AI-assisted content creation and data analysis
1. Email Marketing: Mailchimp, HubSpot, automated multi-tier campaigns
1. Social Media: LinkedIn, Facebook, Instagram, community management, organic growth strategy
1. Web, Design & Content: WordPress, Wix, Adobe Illustrator, Canva, CapCut, photography & videography
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